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Forward Looking Statements

This presentation contains forward-looking statements regarding operating
trends, future results of operations and the completion of new projects,
which are subject to change. Such forward-looking information involves
Important risks and uncertainties that could significantly affect anticipated
results in the future and, accordingly, such results may differ from those
expressed in any forward-looking statements made by us. Additional
Information concerning potential factors that could affect the Company's
financial results are included in the Company's Form 10-K for the year
ended December 31, 2013 and the Company's other periodic reports filed
with the Securities and Exchange Commission. The Company is under no
obligation to (and expressly disclaims any such obligation to) update its
forward-looking statements as a result of new information, future events or
otherwise.

This presentation includes non-GAAP financial measures as defined in the
Securities and Exchange Commission’s Regulation G. A reconciliation of
these non-GAAP financial measures to the most directly comparable GAAP
measures is available on our website at www.wynnresorts.com in the
earnings release for the applicable periods.
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Strong Balance Sheet with Ample Liquidity

— Cash and Investments: $3.1 billion

RESORTS  _pebt Outstanding: $7.3 billion
®, —LTM Adjusted Property EBITDA: $1.9 billion
72.2% equity 100% equity and voting
Wynn Macau Wynn Las Vegas

— Cash and Investments: $1.7 billion
— Debt Outstanding: $2.4 billion
— LTM Adjusted Property EBITDA: $1.4 billion

3 Note: Amounts are as of September 30, 2014. %’VVMA_



Wynn Resorts

A HISTORY OF INNOVATION



Pioneer of the Integrated Resort

The Mirage
1989

* Unique public attraction

* Lobby garden atrium

» Group meeting space

* High-profile entertainment
* AAA Four Diamond Awards

* Full complement of non-
gaming amenities

Treasure Island

1993

* “Themed” resort concept
* Family-friendly destination
* Permanent Cirque theater
« Unique public attraction

* Lobby garden atrium

* Group meeting space

* High-profile entertainment

* AAA Four Diamond Awards

* Full complement of non-gaming
EINEIE

The Bellagio
1998

* High-quality retail stores

* Gourmet, celebrity-chef
restaurants

* Elevated high-end gaming
experience

* Permanent Cirque theater

* Unique public attraction

* Lobby garden atrium

* Group / convention space

* High-profile entertainment

* AAA Five Diamond Awards

* Full complement of non-gaming
amenities

Wynn Las Vegas
2005

* Five-star resort experience
* Private gaming salons

» 18-hole golf course

* High-quality retail esplanade
 Gourmet, celebrity-chef restaurants

* Elevated high-end gaming
experience

* Permanent theaters

« Unique public attraction

* Lobby garden atrium

* Group / convention space

* High-profile entertainment

* AAA Five Diamond Awards

* Full complement of non-gaming
amenities
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Wynn | Encore

Las Vegas

Among the World's Largest
Integrated Resorts

10.3-million-SF development

More Forbes “Five-Star” awards than any resort
in Las Vegas

4,748 hotel rooms
Full complement of non-gaming amenities

99,000 SF of high-quality retail (boutiques from Cartier,
Chanel, Chloé, Dior, Hermes, Louis Vuitton, Rolex, others)
284,000 SF of meeting space

34 food and beverage outlets

Two spas
Three nightclubs and one Beach club
18-hole golf course

Two theaters

Casino catering to premium international customers

186,000-SF casino floor
235 table games

1,864 slot machines
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Macau Market Transformation

Continuing the Evolution of the Integrated Resort

Wynn Palace
2016

Wynn Encore Macau

Wynn Macau
2006
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Wynn Palace

Target completion date: 1H16

Total estimated cost : $4.1 billion

Includes construction costs, capitalized interest, pre-opening expenses, land

costs, and financing fees

GMP construction contract, for $2.6 billion, was signed in July 2013

Total invested through 3Q14: $1.4 billion
Fully integrated resort featuring:

1,700 hotel rooms
Performance lake
Meeting space
Casino

Spa, retail, and food and beverage offerings






Wynn Resorts

HOW WE DO IT



Globally Recognized Brand
The Wynn Brand is Synonymous with “High-Quality”

12

E How to land $10+ million in funding

ntrepreneur

THE | J MOST
TRUSTED

BRANDS

LBF o e

SECRETS TO BUILDING LOYALTY, GAINING
NEW CUSTOMERS AND MAKING MONEY

rrrrrrrrrrrrrrrrrrr
All Rights Reserved Worldwide.

The top-rated gaming company
in Entrepreneur’s Top 120 Most
Trusted Brands in America®

-Entrepreneur, 2014

The only resort company
among Forbes’ America’s 100
Most Trustworthy Companies

-Forbes, 2014

®
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Award-Winning Service
More Forbes Travel Guide 5-Star Awards than Any Independent Hotel Company

Las Vegas

Wynn Tower Suites (Five-Star)
Encore Tower Suites (Five-Star)
The Spa at Wynn (Five-Star)
The Spa at Encore (Five-Star)

Bartolotta Ristorante di Mare (Four-Star)

Sinatra (Four-Star)
SW Steakhouse (Four-Star)

Macau

Wynn Macau (Five-Star) Wing Lei Restaurant (Five-Star)

Encore at Wynn Macau (Five-Star)  Golden Flower Restaurant (Five-Star)

The Country Club (Four-Star) The Spa at Encore (Five-Star) Ristorante il Teatro (Four-Star)

Wing Lei (Four-Star)

Wynn Macau
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Encore Tower Suites at Wynn Las Vegas

The Spa at Wynn Macau (Five-Star) ~ Mizumi (Four-Star)
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Proven Industry Leadership

Week's 3% Advance Lifts Stocks Above Pre-Quake Level Page M3

ARR o)
Verizon, Sprint
Page 26

e Dow Jones Businent and Fieuncul Weebly March 24, Jo0t no
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The equity story: /

Euphoria reigns 9 5 Gggli E_g',
BREAXUP MULLED * %

Yo grow, Pfizer IBM’S SAM PALMISANO
may have to shrink

MICHAEL SANTOLI * 1
For gold fans, it's
gut-check time

MONEYWELL* 24
A conglomerate
in the sweet spots

USERTY INTERACTIVE « 27
The best buy
in teleretailing

VICTORY UNLIKILY * 42
States escalate

7 WORLD’S

YACKTMAN FUNDS * 55

Loaded with value  Our 30 bosses are making the most of boom . ¢ MOST

forthelongterm times in emerging markets. How they're

selling the world on everything from cold iy ADM’RED
l”ll ’ ) beer to expensive cars. Who's in, who's out. cOmpanies

There are some CEOs who excel at making money for themselves Wynn Resorts was named one of FORTUNE's World’s Most
and others who have a knack for enriching fellow shareholders. Admired Companies.

Steve Wynn is an investor’s friend.” _Fortune

-Barron’s
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Our Employees are Family

“Best Places to Work”

TOP

WORK
PLACES

RJ

Wynn Las Vegas
#1 Large Employer

Las Vegas Review-Journal’s
Top Workplaces Survey 2013

15

13t Annual Bristol Associates /
Spectrum Gaming Group
EXECUTIVE SATISFACTION SURVEY

Wynn Resorts, Limited
“#1 Employer of Choice”

12™ Annual Bristol Associates and Spectrum
Gaming Group Executive Satisfaction Survey
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Wynn Resorts

THE RESULT



Market-leading Performance in Las Vegas
The Wynn Premium: unique business model drives sustained outperformance

Wynn EBITDA Premium

Wynn Las Vegas earns 29% more EBITDA than its closest competitor
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Source: Company filings. LTM data is for the period ending September 30, 2014.
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Outperforman ce in Macau
The Wynn Premium: unique business model drives sustained outperformance
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Wynn Macau  Venetian Macau  Galaxy Macau  City of Dreams ~ Sands Cotai MGM Macau Grand Lisboa StarWorld Four Seasons ~ Sands Macau

Central Macau

Source: Company filings and company research. Data is for the quarter ending September 30, 2014.
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Wynn Resorts

* The leading casino resort operator in the world

* Holds more Forbes Five Star awards than any other
iIndependent hotel company in the world

* Targets affluent customers and attracts tourists
* A highly recognizable global brand
* Conservative capital structure

* Public company with 35+ years of successful global resort
experience
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